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Save Lives.
Faster.
Better.
Together.

Congress & Expo on Rescue, Civil
Defense and Civil Protection
24-25 November 2026

Katowice

Benefits for partners



Partnership with
a mission - not
sponsorship with
a logo

In a world saturated with information & fleeting
campaigns, brands today need authentic
touchpoints with values.

LifeSavers 2026 is a project that combines
emotion, education and real impact. Partnership
with LifeSavers is not about purchasing visibility

— it's about co-creating an event of social
importance, where your brand becomes part of

a meaningful dialogue on safety, collaboration and
development.

It's about shared responsibility for those who save
lives every day.

Visibility That Matters

Stand out not by scale, but by context. Your
logo will not appear in a crowd, but in a space
that matters — among leaders, experts and
practitioners.

Communication benefits:

>

Presence in printed and digital materials of
the congress

Professional visual assets and post-event
report

Possibility to co-create educational
materials or industry reports

Branding in EXPO, workshop and
networking zones




Modern Brand
Storytelling

The most powerful message is not advertising —
it's a story. LifeSavers partners can tell their own,

through people, solutions and ideas that truly make
a difference.

Suggested form of activation:
» Mini-film about cooperation with rescue
teams

» Live innovation demonstrations during
workshops or showcases

» Joint development of an educational topic
within the congress programme

> Expertinterview in the educational zone

Networking with real
value

LifeSavers 2026 is not about random chats over
coffee. It's about connections built on shared
mission — between companies, institutions,
universities and professional communities.

Partners receive access to:

> VIP & Partner Lounge

» Joint sessions with experts and leaders of
the medical community

)» Dedicated cooperation manager

» B2B and professional meeting areas

It's not networking — it's co-action.




Employer branding
and responsible

image

Participating in LifeSavers 2026 allows brands to
demonstrate closeness to people and real action.
It's a chance to present your organization as one
that:

» Promotes safety and social responsibility

» Supports education and competence
development

» Builds bridges between business and
public services

This is modern CSR — based on action, not

declaration.
> Partnership based > Measurable impact
on professionalism and data that drive
and trust decisions
Behind the LifeSavers 2026 project stands Each partner will receive a post-event
a consortium of three experienced report including:
organizations — a guarantee of credibility,
transparency and professionalism in - Brand exposure and interaction data
every aspect of cooperation. « Photo documentation
+ Summary of media presence
Overview of communication activities
Real impact can be measured — and
shown further.
«*S Co Shared Mission

and cooperation. LifeSavers 2026 partners co-create an event that empowers
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2026 Together, we build an environment where life truly comes first.

% ® In the end, it's not about promotion, but about joint action for safety, health
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contact Congress & Expo on Rescue, Civil
Defense and Civil Protection

24-25 November 2026

Agata Kotodziej
gata Kotodziej Katowice

Partnership & Sponsorship Coordinator

E-mail: kontakt@life-savers.pl
Mobile: +48 577 556 210

Save Lives.
Faster.
Better.
Together.
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